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The Impact of Business 
Communication

E�ective Business 
Communicators Matter

IABC Corporate Membership 
Increases E�ectiveness

Unlimited access to IABC Academy, a dynamic, 
online education platform o�ering dozens of 
self-paced and on-demand courses that can be 
completed online from anywhere, and are 
based on the Global Standard of the 
Communication Profession

Member-only access to communication-focused 
content including research, award-winning case 
studies, best practice work plans, e-books,
Communication World magazine, and free, monthly 
webinars available live or on demand

Educational pathway to CMP and SCMP 
certi�cation, including application fee waivers and 
opportunity to host one exam annually at corporate 
location of choice  

The Hub, IABC’s private online collaboration 
platform providing access to a global community of 
communication professionals to discuss and seek 
solutions to daily challenges

Free or discounted registration to the IABC 
World Conference, the premier annual 
professional development event for the 
communication industry

A look at three business communication 
examples and their a�ect on the bottom line:   
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INTERNAL 
COMMUNICATION 

AND CHANGE 
MANAGEMENT

A signi�cant improvement in 
communication e�ectiveness 
is associated 
            with a 
            increase in market value.1

29.5%

CRISIS
COMMUNICATION 

BUSINESS
GROWTH

PR generates lead conversion 

rates10 to 50 times 

that of advertising conversions.3

       United Airlines lost nearly 

$1billion in market 
capitalization in the hours after its 2017 
violent customer incident; A poor 
initial crisis communications response 
 was partially to blame.2

How IABC Corporate Membership 
connects your entire team to insights and 
people that drive business results:

Employees who have 
access to professional 
development are  
more engaged 
in their jobs, and perform 
at consistently high levels.5

Employees with 
professional development  
     opportunities       
                        have   
                   higher retention.5

PROFESSIONAL
DEVELOPMENT
MATTERS

15%

34%

Business communicators’  top three needs 
to be e�ective for your organization4

To learn new 
skills and acquire 
knowledge
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To keep current 
with new 
communication 
issues and 
developments 

Access to 
peer-to-peer 
knowledge 
sharing

IABC’s programs and initiatives are aligned to the Global Standard of the 
Communication Profession, ensuring consistency and credibility throughout all e�orts.

Learn more at iabc.com/corporate
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